Brussels, 1 March 2018

ECCIA welcomes the European Commission’s approach to tackling illegal content online
Today, as a follow-up to its Communication from September 2017, the European Commission
published a Recommendation on “measures to effectively tackle illegal content online”.
ECCIA warmly welcomes this initiative, which sends a clear message to Member States and
online platforms that more needs to be done to proactively and swiftly remove illegal content
online.
Carlos Falco, President of ECCIA, commented:
We welcome the Commission’s horizontal approach to tackling illegal content online. While we
acknowledge that different types of content may need different types of responses, all types of illicit
content should be tackled. This is particularly true in the case of counterfeiting, whose
recrudescence online increasingly puts at risk European consumers’ health and safety and damages
Europe’s economy.
In addition to highlighting the need to set up effective notice and action procedures, the
Recommendation encourages online platforms to adopt more effective tools and proactive
technologies, in particular for content which does not need contextualisation to be deemed
illegal, such as counterfeited goods.
We strongly encourage the Commission to continue to monitor Member States’ and online
platforms’ efforts in tackling illegal content online and to assess the need for specific legislative
measures to be adopted in the future.
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